Blog Article Template & Checklist

The purpose of writing blog articles for your business is threefold:

1. Create added value to your customers
2. Increase your authority within your field

3. Increase your SEO opportunities and rankings

With this in mind, you need to understand how to write a blog article for your customers and for
Google at the same time. The good news is that Google’s algorithms are getting smarter all the time,
so it’s even easier to write for SEO because you can treat Google as another customer.

The below checklist and template can help you to understand how to structure your blog article for
best practice SEO — but it can also help the user experience, which is increasingly becoming a big part
of SEO as time on page is tracked. Ensuring that your articles checks off all of the below means that
your article is more likely to rank for your chosen keyword, and more likely to be engaging to your
customers which in turn will give your article another boost.

SEO Checklist

The article focuses on long-tail keywords
The targeted keyword is within the title of the article
Only one H1 tag is used

H1, H2 and H3 titles all contain relevant keywords

N

Content is broken up to be ‘skimmable” with keyword-optmised sub-
headings (H2 or H3 tags), bullet points and short paragraphs

2

Content is not ‘stuffed” with keywords, but they appear in the content
regularly where relevant

Article is at least 700 words

2

2

At least 1x call to action used to break up the content

— Meta title & description is the correct length, keyword optimised and
enticing for prospects to click

(REMOVE FOR UNBRANDED TEMPLATE)
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SEO Blog Structure

Meta Title (~70 characters)
Keyword Optimised Blog Title | Company Name

Meta description (~120 characters)
Keyword optimised description of the article. It should encourage a searcher to click the link and learn

more about the topic.

[H1]: Blog Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua.

[H2]: Sub-Heading

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui
officia deserunt mollit anim id est laborum.

[H2]: Sub-Heading

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

[H3]: L3 Sub-heading
— Lorem ipsum dolor sit amet, consectetur adipiscing elit.
—» Vestibulum vulputate nunc et posuere mollis.

—> Donec suscipit lorem eu justo egestas eleifend.
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